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Correction: Future Business Journal (2023) 9:94 Publisher’s Note

https://doi.org/lo.l 186/s43093-023-00274-5 Springer Nature remains neutral with regard to jurisdictional claims in pub-
lished maps and institutional affiliations.

In this article the affiliation details for M. T. Nguyen was
incorrectly given as “2 Eastern International Univer-
sity, Thu Dau Mot, Binh Duong Province, Vietnam’; but
should have been “Ho Chi Minh City University of Tech-
nology (HCMUT), Vietnam National University Ho Chi
Minh City (VNUHCM), Ho Chi Minh City, Vietnam”
This error is corrected in the affiliations list below.
The original article [1] has been revised.
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The original article can be found online at https://doi.org/10.1186/543093-
023-00274-5.
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